This study proposed an integrated theoretical model of hotel industry's green core competencies. An empirical assessment of the theoretical framework for this study included a survey of 337 guests in Malaysian certified green hotels. The resulting data were analyzed using the Partial Least Square Consistency (PLSc) method using the SmartPLS 3.0 software. The findings indicated that perceived values and core competencies have a positives significant effect toward destination image. The competencies also give a positive significant effect toward destination image. A ll targeted variables were all contributed to improving understanding the underlying relationships. In addition, the study also confirms that core competencies had partial mediation effects between perceived value and destination image. Green hotel investment for the development of core competencies in green segments was helpful to hotel industry for the enhancement of perceived value and destination image.
INTRODUCTION
Recently, hotel industry has become increasingly interested in the green practices which enable the industry to become more competitive. The awareness of environmental issues has been raised due to an escalating number of environmental laws and increasing pressure to become green. The existence of written environment policy is associated with the higher level of adoption of green practices in the industry. Environmental programs are steadily increasing within the industry throughout the globe. Businesses including hotels have become much more aware of the environmental performance and both short and long-term profitability (Yusof et al., 2017) . The ecological concerns have impact consumers purchasing behavior and demand towards environmentally product and services. The hotel industry in particular has been criticized for its excessive use of non-renewable and non-recyclable resources and its above average use of energy (International Hotels and Restaurants Association, 2015) . It is not deniable this industry has also the potential threatening condition of natural environment (Hamid et al., 2016; Rasidah et al., 2014) . A good understanding of the core competencies green awareness model in hotel industry is crucial in ensuring high level of green awareness in promoting tourism sustainable development. Ignoring this issue could lead to imbalance of ecosystem, environment sustainability and other unfavorable quality of life effects. This study aims to examine the influence of perceived value towards the destination image and to examine the mediating role of core competencies within the linkages. Sweeney and Soutar (2001) developed a perceived value scale comprising of five dimensions that were termed emotional, social, quality/performance, price/value for money and epistemic value. Previous research studies suggest that perceived value may be a better predictor of repurchase intentions than either satisfaction or quality (Rasidah et al., 2017) . Therefore, an in depth study on the relationships between perceived value and behavioral intentions suggests that perceived value can be analyzed with either a self-reported unidimensional measure or a multidimensional scale. In the study, five perceived value variables tested were consists of functional value (performance/quality), functional of value (price/value for money), social value, emotional value and epistemic value.
Core Competencies
The term competency is the ability to put the skills and knowledge into skills, the core feature, or traits of an individual and how they integrate them in an application (Boyatzis, 1982) . Theory of competency is introduced by Prahalad and Hamel (2006) which called as core competency theory, which focuses on a collective learning of an organization on how to coordinate and integrate resources to achieve core competencies. The responsibility of this activity lies in the managerial ability to responds using company resources to achieve core competencies (Mitchelmore & Rowley, 2010) . The researchers also mentioned that this theory is consistent with The Resource Based View of the firm alongside with the government initiatives to support environmental issues, the understanding of core competencies factors affecting environmental awareness and environmental initiatives in hotel industry is important. In other words, it will help the hoteliers to discover their strengths and uncover their potential towards environmental sustainability. In this study, the core competencies variables tested were customer competencies and technology competencies. Kim and Richardson (2003) defined destination image as an expression of knowledge, impressions, prejudices, imaginations and emotional thoughts an individual has of a specific place. Agreeing by Beerli and Martin (2004) about characteristics of destination image, they proposed fully detailed characteristics into 9 parts which are natural resources; regular infrastructures; tourism infrastructures; tourism leisure and entertainment; culture, history and arts; political and economic elements; natural environment; social environment and local atmosphere. Destination image was commonly used by scholars and researchers and verified the reasonability of this category by practice. In this study, four destination image variables were tested namely attractive scenery, high-quality green attractions, many to see and do for green program and re-visit intention towards green destination.
Destination Image

Theoretical Framework
Based on the theoretical backgrounds explained earlier, this study derives a theoretical model that shows the theoretical relationship between Perceived Value, Core Competencies and Destination Image (see Figure 1) . Therefore, the following hypothesis was anticipated: H1: There is a significant relationship between perceived value and destination image H2: There is a significant relationship perceived value and core competencies. H3: There is a significant relationship between core competencies and destination image H4: Core Competencies mediated the relationship between perceived value and destination image. The data used in this study consists of questionnaire responses from participants who visited the certified green hotels in Klang Valley, Malaysia. 450 questionnaires were distributed and 337 responses were received, yielding a response rate of 75%. In order to collect the data, a cover letter has been attached to each set of the questionnaire informing the purpose of the study to the participants. The questionnaire was personally distributed to the person in charge of the Rooms Division Department. Three weeks were given to the Rooms Division Department to distribute the questionnaires in the hotel rooms. After three weeks, a telephone call has been used to remind the person in charge that the questionnaire will be collected.
Analytical Method
The resulting data were analyzed using the consistent partial least square (PLSc) method. This method allows the researcher to confirm the purposed theory since this PLSc give the researcher to estimate the goodness of fit of the data by mimic the covariance-based SEM approach (Dijkstra, 2014; Dijkstra & Henseler, 2015) . Besides that, this method also permits the researcher to testing both convergent and discriminant validities of the model measurement (Hair et al., 2017) . Since the proposed theoretical framework consists of higher order construct (HOC), two-stage approach modeling technique was used due to more practical when handling the HOC models (Henseler & Chin, 2010) . It is indicated that latent variable scores (LVS) that are initially estimated at the first stage was used as the indicators for the HOC at the second stage (Hair et al., 2017) .
RESULTS AND DISCUSSION First Order Measurement Model
The quality of the first order measurement was tested first using the PLSc method. Table 1 indicated that all indicators meet the minimum requirement of the convergent validity such as indicator loading > 0.70, AVE > 0.50 and also both reliability (composite reliability and Cronbach's Alpha) were above 0.70 (Hair et al., 2012; . Besides that, Table 2 indicated that Heterotrait-Monotriat (HTMT) ratio values were less than 0.90. Hence, it confirms that each latent variable was totally discriminant to each order (Hair et al., 2017; Henseler et al., 2015) . In addition, the Standardized Root-Mean Squared Residual (SRMR) and the Normed Fit Index (NFI) for this measurement model were 0.059 (SRMR < 0.080) and 0.908 (NFI > 0.90). Hence, it is indicated that this first order model fits the empirical data (Hair et al., 2017) . Therefore, the LVS from this model can be used since meet the requirement of convergent and discriminant validities as well as having a credible goodness of fit index. 
Second Order Measurement Model
All indicators for measuring the target latent variables in the second order measurement model (Table  3 ) also meet the minimum requirement of convergent validity (indicator loading > 0.70, AVE > 0.50, Composite Reliability and Cronbach's Alpha were > 0.70) (Hair et al., 2012; . However, there are some indicators having loading value > 0.50. But, this indicator was maintained in the analysis if the AVE for the specific latent variable was above 0.50 for maintain the content validity (Hair et al., 2017) . In addition, the HTMT ratio values for this model (Table 4) were also less than 0.90. Therefore, latent variables used in this model were totally discriminant to each order (Hair et al., 2017; Henseler et al., 2015) . Furthermore, the Standardized Root-Mean Squared Residual (SRMR) and the Normed Fit Index (NFI) for this measurement model were 0.046 (SRMR < 0.080) and 0.913 (NFI > 0.90). Hence, it is indicated that this second order model fits the empirical data (Hair et al., 2017) . Therefore, the structural model and mediating test can be evaluated. Cronbach's Alpha In addition, the effect size (f 2 ) and predictive relevance (q 2 ) for each path can be considered as weak to large effect (Hair et al., 2012) . Table 4 . HTMT discriminant analysis for second-order measurement model Note: (1) = Perceived Values; (2) = Core Competencies; (3) = Destination Image. Table 5 indicated that Perceived Values have a significant positive effect toward Core Competencies (β = 0.483, t = 9.762, p < 0.01; 95% BCa CI: (0.376, 0.573)) and also Destination Image (β = 0.418, t = 7.343, p < 0.01; 95% BCa CI: (0.299, 0.522)). In addition, the analysis also confirms that Core Competencies also give a positive effect toward Destination Image (β = 0.517, t = 8.769, p < 0.01; 95% BCa CI: (0.404, 0.636) (Hair et al., 2017) . The analysis also confirms that there is partially mediating effect of Core Competencies between the relationship of Perceived Values and Destination Image, since the direct effect of Perceived Values toward Destination Image was significant (Zhao et al., 2010) .
Structural Model and Mediating Testing
CONCLUSION
The primary objectives of this study were to investigate and develop a theoretical relationship among perceived value, core competencies and destination image which in turn influence destination loyalty. The SmartPLS analysis supported the existence of statistically significant relationships between perceived value and destination image (H1), perceived value and core competencies (H2), core competencies and destination image (H3). On the other hands, the findings conclude that core competencies mediates the relationship between perceived value and destination image (H4). This indicates that perceived value and core competencies are important variables influencing destination image. Limitations and Future Directions: There are two major limitations worth noting in this study, which are relating to the sample size and the industry involved. Since this study is confined to green hotel guests in Klang Valley area, generalizibility of the findings may be rather limited. There-fore, future research may need to focus on green hotel guests in other states in order to gain more comprehensive perspective and stronger representativeness of the study in the local context. Future research also may extends in other service industries such as retail or public transportation industry as no such research has been conducted in those industries in Malaysia.
